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KEY TAKE-AWAYS

A Glebal"leader in attractive online segments.

Market Ieadlng posmons in segments with significant
long term revenue growth potentlal

Strong multi-local executlon Ieveraglng global scale

Investing in fechnology and digital product development
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Schibsted has a long history of innovative digital growth
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established itself to become the global market leader

Schibsted is the innovation-driven, consumer-centric media company which entered the emerging online classified space 15+ years ago, well before competitors, and
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LEADING POSITIONS
IN 18 COUNTRIES

m /7,300 Employees
B 16bn Revenue (NOK)

Hm 22 Countries

Hm#1 Online News destination In
Norway and Sweden

LATIN AMERICA
B #1 in General Classifieds in 18
markets

EUROPE B On the OBX index in Oslo,
NORTH AFRICA Market Cap NOK 44bn




Positioned in large countries with significant potential

Leading positions in ... with headroom for structural
large European and LatAm markets... market growth
GDP 2016 (USDtrn) per country (source: World Bank) Digital ad spend 2016 (USD billion) (source: eMarketer) Digital ad spend growth 2016-2020
Developed phase markets Developed phase markets (CAGR) (=ctreetEt e
France ) France France 4.6
Italy Italy Italy 6.5
Spain Spain Spain 6.5
Sweden Sweden Sweden 6.7
Austria Austria Austria | N/A
Norway Norway Norway 7.0
Ireland Ireland Ireland | N/A
Investment phase markets Investment phase markets
Germany Germany Germany
UK UK 13,2 UK
k Brazil Brazil Brazil P
Mexico Mexico Mexico 15,7
Chile Chile Chile
Finland [l48] 0,2 Finland Finland
Hungary .1‘@ @ Countries with online classifieds traffic leadership ~ Hungary Hungary
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STRONG LOCAL BRANDS GLOBALLY
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Competitors are increasingly global —
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Competitors are increasingly:giobal:=
3
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BUILDING GLOBAL PRODUCT AND
TECH PLATFORMS

- SvD BEX subite. leboncoin ,p l“ i
Z

AFMULNEY  SgapangerAftenblad blocket V1 ' P9 teria 7%
; omd ¢ ket | han
ﬂﬁenpol'ten Fredrelandavennen ns) @) segundamano.mx rocke AppNexus

o ATE

PUBLISHING MARKETPLACES ADVERTISING
PLATFORMS
IDENTITY MESSAGING EXPERIMENTATION
COMPONENTS
PAYMENT PRIVACY FRAUD
ENABLING DATA & ANALYTICS ENTERPRISE TECHNOLOGY INFRASTRUCTURE
TECHNOLOGIES
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CLEAR STRATEGIC TARGETS

P DIGITAL
INONLINECLASSIFIEDS MEDIA & SERVICES

as
&
S

3 (

INVESTMENTS IN DIGITAL PRODUCTS & TECHNOLOGY WILL
DRIVE GROWTH AND TRANSFORMATION
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HOW ARE WE DOING? - STRONG ONLINE CLASSIFIEDS

GROWTH - STABLE SITUATION IN MEDIA HOUSES

Revenuedevelopment 2014-2017
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NOK million

W2H 14-1H15 ®2H15-1H16 ®2H 16-1H 17
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HOW ARE WE DOING? - STRONG ONLINE CLASSIFIEDS

GROWTH - STABLE SITUATION IN MEDIA HOUSES

EBITDAdevelopment2014-2017
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Online
classifieds

Balanced portfolio with revenue and EBITDA growth

Revenues* (EUR million) EBITDA* (EUR million)
Developed @ @
phase 203 4
160.2 179.8 Other \Other
\Sweden Sweden
Norway Norway
Spain Spaln
France France

Q2 15 Q2 16 Q2 17 Q2 15 Q2 16 Q2 17
Investment @

~ phase LU
L 10.8

Q215 Q2 16 Q2 17 Q215 Q2 16 Q2 17

*) Pro forma, including proportionate share of JVs and associates **) Adjusted for currency fluctuations.
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Online classifieds verticals are the main growth drivers

Revenue split, consolidated Online classifieds

First half 2017

Other revenues
10%

Advertising revenues 5,

keneralist professional
Generalist private

Jobs

Eil SCHIBSTED

Real estate

Motor

* Diversified mix of
revenue drivers for
verticals
» Subscription fees
* Visibility features
* Single listings In

certain markets
* “Shops”
* Tools
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Online classifieds verticals are the main growth drivers

Revenue split, consolidated Online classifieds Strong revenue growth in verticals
First half 2017 Growth rate Q2 2017 vs Q2 2016

Other revenues
10%

+18%
Real estate

Advertising revenues 5,

+2%
Le’ neralist professional Motor -
Generalist private Verticals Display
advertising

Jobs

Eil SCHIBSTED
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Well positioned for further growth

-

Strong brands, among
leading websites in each
local market*

leboncoin

blocket milanuncios!
DoneDeal
teria
b0 jofogas

§/yapo.

Professional verticals are
the main revenue
contributors

Minimizing friction and
developing tools for pro
verticals

Other revenues

Display advert.

Verticals*
61%

Generalist pro
Generalist private

* In-app messaging

V4N i1230

* Payments

» Alerts

Marcos B.
Teckel pedigree

16:03 - A envoyé un fichier o

* Deliveries

. Barbara L.
Pl Teckel pedigree

16:03 - Ok

» Security
» Dashboards
* Pricing tools

/
<

*) National Alexa rank among top 50 (selected): Leboncoin 7, Finn.no 7,
Blocket.se 9, Subito.it 13, Milanuncios 25, Willhaben 8, Donedeal 17, OLX
Brazil 18, Jofogas.hu 8, Tori.fi 15, Yapo.cl 14

Eil SCHIBSTED

*) Verticals = Car, real estate, jobs

Blocket |
\i
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Pushing product development in online classifieds

Next generation online classifieds
platform

 Mobile first online classifieds platform

* Enabling quicker
future innovation

* Goal: Best-in-class
generalist marketplace
with state of the art
user interface

 Launched in small,
early stage market.
Roll out in larger
markets to come when
the technology is refined

Eil SCHIBSTED

Focus on tools for verticals to drive
monetization

« Strong positions in verticals in many
markets — focus on product
development to leverage this

» Targeting (“Blink™)

Bonjour, vous avez 34 anno

8 nouvelles

nces en ligne
are

annonces depuis la semaine demig

 Ad performance
dashboards

* H o

——

* Pricing tools
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Well positioned in many large markets

— but still low monetization outside Scandinavia

Schibsted revenues/ 35 -
internet user
(EUR/year) 30

25

20

15

10

Norway Sweden France Ireland Austria Spain Italy Hungary Finland Brazil

Market Position: #1 #1 #1 #1 #1
Population (mm): 5 10 6 9 10 5 208

Current Monetization: High High Medium Low/Medium Low Very low Verylow Verylow Verylow

External benchmark:
UK: Rightmove+Zoopla+Auto Trader EUR 13.50 | Russia: Avito EUR 1.70
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Leading generalist and vertical positions
— climbing the monetization ladder

Kl SCHIBSTED 20
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Online
classifieds

Large opportunity in France; Leboncoin’s leadership has been reinforced

on all aspects: Customer penetration, ad coverage and traffic

Clear market leader in cars

oy

Market share dealers
86%

35%

12%

I
leboncoin  #9 #3

Traffic (million UV/month)

leboncoin

Market share pro ads
59%

40%

18%

leboncoin

Market share private ads
90%

5% 3%
I sesss—

leboncoin  #2 #3

Q2 2017

Traffic and ad volume leadership in real estate 7ﬁ\

Market share agents
0
1% 66%

leboncoin

47%

#3

Traffic (million UV/month)

leboncoin

Source Market share dealers/agents and ads: AutoBiz.

Market share pro ads

41% 40,6%
I I 31%
leboncoin #3

Market share private ads
91%

10% 5%
[ e——
leboncoin  #2 #3

21

Traffic data: Mediametrie (April 2017) — not including apps for leboncoin only



MEDIAHOUSES

[N |
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Strong journalist achievements
— supported by innovations in product & tech
“#DearMark: How Aftenposten Stood Up Against Glassjenta -
Facebook” — Best in Show, INMA Global Media Awards' “The Norwegian Journalistic Award?”
Stavanger Aftenblad

KAPITTEL 2 KAPITTEL 3

-y

In total 4 Gold and 2 Silver awards to Schibsted — including
«Best Use of Data Analytics” and “Best New Corporate
Innovation Initiative”, both supported by Schibsted Product

and Technology

1) INMA = International News Media Association (INMA). 2) Den Store Journalistprisen

23
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Publishing

Digital development and tight cost control in

Scandinavian publishing operations

Publishing operations Scandinavia
Revenues and EBITDA (NOK million)

2 500

2000

—_—
(&)
o
o

SVENSKA DAGBLADET == -

Sa N Keer  Lederr

NOK million

—
o
o
o

500

. Q215 Q2 16 Q217

mm Online revenues = Offline revenues ===EBITDA margin

Figures include Media House Norway and Media House Sweden excluding
Schibsted Growth.
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VIDEO IS BREAKING NEWS

ST

SCHIBSTED




SOPHISTICATED COVERAGE
OF ELECTIONS

€) Resultater fra Stortingsvalge

@ Sikker https://www.aftenposten.no,

ﬂﬂen]mﬂgn A-magasinet Osloby Sport Meninger " Meny =2

Stortingsvalg Sametingsvalg
-

O vac A .’ 29 i, » 28 99,8 % opptalt
NORGE KrF, V, H, Frp
g
7 m = bR R Sist oppdatert: 16 timer siden

’;). - O sv ®

25 152 103 6 44 42 32

Sak etter fylke eller kommune

Mandatfordeling

000@000%0

11 49 19 1 8 8 45 27
4 6 49 2 4 3 -2

VIS ALLE RESULTATER
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NEXT GENERATION NEWS APPS

mmnE2! Wyt Nyteter

- 0 AL TSP ILAMMERA FRIDA

I

Stor férddelse och minst 10 ]
déda - “som en skriickfilm" - R
Nwat § siay R Lifven: Bankens eksistens Rikshanken: (ndntat hag
et bt sromts skyldes skattebetaleme Inflation senaste manaderna

BN JOSHUA FRERCH B8

) DTSKREVE T FRA STRENUS
Vinds i pervmaggedihes

e AN b e reiober”

100 000 deordras laTvm
o bwer o bdee Freida
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KEY TAKE-AWAYS

A Glebal"leader in attractive online segments.

Market Ieadlng posmons in segments with significant
long term revenue growth potentlal

Strong multi-local executlon Ieveraglng global scale

Investing in fechnology and digital product development
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THANK YOU!
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