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CXENSE:OSE today 

Sector   Software-as-a-Service 

Value prop. Personalization of internet sites and apps 

Customers  All companies with online sites and apps 

Revenues   NOK 200 million annualized – and growing 

  Recurring software license fees    

Gross margin  ~83% 

Organization 160 employees in Europe, Americas and Asia 
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CX NEWS 

Traditional site: All users see the same content 
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 Subscribes to CX Magazine 

 Not interested in Entertainment 

 Not interested US domestic news 

 Recently viewed Mercury Crossing 

 Recently Read El Chapo’s Extradition 

 No plans of travelling to Egypt 

CX NEWS 

London 

Desktop 

8.23 pm 

Logged in 
CX 

MAG 

Personalized site: Removes unwanted content for the 
individual user… 
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 Interested in Politics 

 Regularly scans Tech news 

 Keeps updated on the latest science news 

 Likes Horse racing 

 Long term interest for Parenting 

 In the market for a new car 

 Credit card expires in 1 month 

Enjoy your subscription?  
Update your CC details today CX NEWS 

London 

Desktop 

8.23 pm 

Logged in 

…and adds personalized content 
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Why personalization? 

Improved user experience 

 

More engagement 

 

Higher conversion 

 

Reduced churn 

 

Increased revenue 
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Cxense offers the world’s leading personalization software 

Unique real-time data capture 
1.5 billion devices 
Multiple data sources 

The richest user profiles in 
the market 

Real-time personalized 
site&apps 

A personal and engaging experience  More digital revenue 
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Growing customer base and adoption 

Verticals Time 

Media 
 

Publishers and 

Broadcasters 

Sports 

Consumer brands 

Financial services 

e-commerce and 

classifieds 

Cxense customers Q1’16 
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Organization: Global market reach and strong software 
development output 

OSLO 

LONDON 

MADRID NEW YORK 

BUENOS AIRES 

TOKYO 

SINGAPORE 

SAMARA BOSTON 

75 software 

developers in 

Norway and 

Russia 

Global Sales 

and Marketing 

reach 

Leading 

personalization 

suite 
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Recurring revenue model: Solid foundation for organic growth 

Statistics last four quarters: 

 

• Closed New Annualized Recurring (ARR)Revenue 

of USD 7.5 million 

 

• Lost ARR of USD -2.6 million 

 

• Net New ARR of USD 4.9 million (27% organic 

growth over total revenue in the period) 

 

 1 320  
 1 404  

 1 476  

 2 652  

 1 716  
 1 536  1580 

 964  
 1 100  

 1 784  

 1 084  

 2 441  

 1 650  1672 

 (212) 
 (308) 

 (1 668) 

 (892) 

 (520)  (489) 

 (648) 

 (2 000)

 (1 500)

 (1 000)

 (500)

 -

 500

 1 000

 1 500

 2 000

 2 500

 3 000

Q3'14 Q4'14 Q1'15 Q2'15 Q3'15 Q4'15 Q1'16

Annualized Recurring Revenue (ARR) on contracts closed in the quarter

New ARR effect in reported figures

Lost ARR (churn)

1 Annualized recurring revenue effect of quarterly performance 

* H1 2015 Churn was higher than normal due to losses on advertising portfolio 
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3,54 

4,82 

6,06 
6,26 

(2,19) 

(1,61) (1,50) 

(0,79) 

Q2'15 Q3'15 Q4'15 Q1'16

Revenues

EBITDA adjusted
• Strong acquired and organic revenue growth 

in recent quarters 

 

• In Q1 2016 Cxense completed the planned 

post-acquisition restructuring 

 

• Thus reported OPEX was high and impacted 

reported EBITDA negatively 

 

• EBITDA adjusted for one-off restructuring 

costs and full effect of the completed cost 

reductions is USD -0.8 million 

USD million 

Revenue growth and EBITDA improvement continues 
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Summary and Outlook 

• Cxense offers the world’s leading personalization software 

• Global customer base and organization 

• All-time-high revenues in Q1 2016 

• Recurring revenue model with strong underlying organic growth 

• On target for 2016 EBITDA profitability 

• Well-positioned in a growing digital economy with real-time data management and 

personalization offerings 


